
 

 

St Paul’s Catholic Primary School 

 

Safe, happy, valued and listened to. 

The team encourage all pupils to grasp and embrace 

challenges and not be afraid to get things wrong. 

Proud of their school, that is full of learning and a fun 

place to be. 

All believe in ourselves, aspire & dream of great things. 

Understand us all and help us to be confident in 

ourselves. 

Love & Care for everyone, that’s what we do. 

School where we expand our learning every single day. 
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All schools must promote the spiritual, moral, social and cultural 

(SMCC) development of their pupils. Through ensuring pupil’s SMCC 

development, school can also demonstrate they are actively promoting 

British Values. 

Revised 2015 OFSTED requirements will focus on how well schools 

prepare pupils positively for life in modern Britain and promote the 

fundamental British values of: 

 The Rule of Law 

 Democracy 

 Individual Liberty 

 Mutual Respect 

 Tolerance of those with different faiths and different 

beliefs 

 

At St Paul’s Primary school we uphold and teach pupils about British 

values through Collective Worship, Personal, Social, Health and 

Emotional (PSHE) and Religious Education (RE). We also teach and 

reinforce British Values through a broad and varied topic based 

curriculum. Through our Catholic mission these principles are firmly 

embedded. 

We will actively challenge pupils, staff or parents expressing opinions 

contrary to fundamental British Values, including ‘extremist’ views. 

British Values, are reinforced regularly and in the following ways: 

 

The Rule of Law: Children are taught the rationale for rules, 

regulations, good attendance etc. Good behaviour is positively 

reinforced through a system of house points and house teams. We 

have regular visits from our local police officers and fire service. 

Internet safety has a high priority. All staff have taken part in the 

Government’s PREVENT programme to prevent extremism and all 

staff will take part in training this academic year. 

 

 

  Democracy: All the children in the school are part of the School 

Councils, although there are two representatives from each class. We 

have prefects from year 6 and two representatives who attend the 

Youth Parliament – meetings are held once every term to discuss 

topical issues in. We share and reinforce our values through 

collective worship and every class writes their own class 

charter/pact based on these rules. We use pupil questionnaire and 

Headteacher monitoring to elicit pupils’ view. 

Individual Liberty: Our positive behaviour policy allows pupils the 

freedom to make choices but we help them consider the 

consequences of such choices. Our staff and school council have 

worked hard to ensure that St Paul’s Catholic Primary School is a 

place where bullying is not tolerated. We are a school where pupils 

who have SEN (educational and disability) needs are welcomed and 

supported as full members of our school community. 

Mutual Respect: At St Paul’s Catholic Primary School mutual respect 

and good manners is shown to all pupils and staff. We support each 

other irrespective of background, ability, beliefs or faith. This is 

reinforced through our behaviour policy and the values and ethos of 

the school. We welcome members of our community who come in to 

listen to pupils read. 

Tolerance of those with different faiths and beliefs: This is 

achieved though class discussions, circle times, assemblies, PSHE, RE, 

anti-bullying and visitors. Our cross-curricular topics are also used to 

promote this. We learn from events in British and World history – 

World Wars I and II, religious persecution, anti-Semitism. 
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Make It Your Own 

If you think a document that looks this good has to be difficult to format, 

think again! 

We've created styles that let you match the formatting in this brochure 

with just a click. On the Home tab of the ribbon, check out the Styles 

gallery. 

This is the Quote style. It’s great for 

calling out a few very important points. 

Customize in Almost No Time 

To try out other looks for this brochure, on the Design tab of the ribbon, 

check out the Themes, Colors, and Fonts galleries. 

Have your own company fonts or colors? No problem! Those galleries 

give you the option to add your own. 

Make It Picture Perfect 

To replace any photo with your own, just right-click it and then click 

Change Picture. 

If your photo is not a flawless fit for the space, you can crop it to fit in 

almost no time. Just select the picture and then, on the Picture Tools 

Format tab, click Crop. 

  

Overview of Programs 

Program 1 

 
 

To replace any placeholder text, such as this, 

just click it and type.  

Some pages in this template don’t use 

placeholders, so that you can easily 

customize the formatting and layout as 

needed. 

Program 2 

 
 

Add your text here. 

Program 3 

 
 

Add your text here. 
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Getting Started 

What to Include? 

We know you could go on for hours about how great your business is. 

(And we don’t blame you—you’re amazing!) But since you need to keep 

it short and sweet, here are a few suggestions …  

“Your company is the greatest. I can’t 

imagine anyone living without you.” —

Very smart customer 

Focus on What You Do Best 

If you’re using this booklet for a company brochure, these middle pages 

are a good place for a summary of competitive benefits or some of those 

glowing testimonials, like the one above.  

You might also want to mention a few of your most impressive clients 

here: 

 Big, important company 

 Really well-known company 

 Very impressive company 

Additionally, you could include a bulleted list of products, services, or 

major benefits of working with your company. Or just summarize your 

finer points in a few concise paragraphs. 

  If your business doesn’t lend itself to photos as easily as the beautiful 

culinary examples shown in this template, have no fear. You can just 

select and delete a page of photos and replace it with text using the 

styles provided. 

A picture is worth 10,000 words, but only if it’s the right one. In 

marketing materials, remember that any image you use—good or bad—

makes a statement about your business. 

Don’t Forget the Mission 

This is a great spot for a mission statement 

 

 

 

Add a picture caption here. 

Add your text here. 
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